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\Which is your perspective for the 2025 season?

Excellent, a new record Same as 2024 Worse than 2024 | really don't know, it's an

uncertain global scenario
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FOOD IS HEALTH

Microbiota
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FOOD IS HAPPINESS

M Michael Pollan |
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https://www.eufic.org/en/healthy-living/article/quality-logos-in-the-european-union - v - <
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FOOD IS A GLOBAL TREND

Tasly travels

e tra-vulz] noun

FOWING Lrend of 1000-10CusSed travel, where Lraveiers
L-rf.i[[ - 1) r|_]_.- A1 _j ITUTMTS |'|_t|_.|_j|’.'|__'|-""l‘__ii_l‘ leat _-__,.'[_
connect with culture and tradition around the world

32% of Brits are keen to undergo a trip centred around Hotel Restaurants

foodie experiences, coinciding with a 250% surge in Hotel restaurants are becoming a

“cooking tourism” searches and a 143% increase in significant factor in hotel revenues, with

searches for “best cities for food in the world.” travellers increasingly considering dining
options when choosing a hotel. Positive

ACCOR: The 2025 travel trend report reviews about hotel restaurants, chefs, and

https://all.accor.com/a/en/limitless/thematics/lifestyle- bars have increased on Hotels.com.

trends/travel-trends-2025.html




Gastronomy is a growing economic sector with

great potential for diversifying economies.
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PR Newswire News Products Contact Search ()

News in Focus  Business & Money  Science & Tech Lifestyle & Health Policy & Public Interest  People & Culture

Food Service Market to Grow by

USD 1.07 Trillion (2024-2028),
Driven by Rising Demand for Ytechnavio

Dining Out, with AI Impacting
Market Trends - Technavio

Source: https://www.prnewswire.com/news-releases/food-service-market-to-grow-by-usd-1-07-trillion-2024-2028-driven-by-
rising-demand-for-dining-out-with-ai-impacting-market-trends---technavio-302308092.html




Different dimensions:

Gastronomy as brand equity and
place branding

Gastronomy as driver for
Innovation

Gastronomy as investment attractor
Gastronomy, a sustainable tourist
resource

Gastronomy boosts exportation of
goods and services
Gastronomy, source of pride

eter




"Food tourism is the act of
traveling for a taste of place in
order to get a sense of place.”
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WHAT CAN COUNTRIES DO TO ENHANCE CULINARY
TOURISM?
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HAVE A PLAN

P —

: — -t , . .
- ‘ :% " 4

[
‘-

b

--l""r.
—
:- - .-r -
- -

. > : —

Guidelines for
the Development

pasqgue
"0 inay Of Gastronomy
center

Tourism

2019 - 2023
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Source: https://www.unwto.org/global/publication/guidelines-development-gastronomy-tourism
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GASTRONOMY TOURISM, EXPANDED

.@0.@.%00.

RESTAURANTS [N ACCOMM- NN EBEVERAGE [ ATTRACTIONS DS COOKING [N 2 MARKETS DU  FESTIVALS (U RETAILERS [ $ TOUR N TECHNOLOGY
EEEEEEEEEEEEEEEEEEEEEE

THE FOOD TOURISM VALUE CHAIN o GROWERS + PRODUCERS + SUPPLIERS

Source: https://www.culinarytourismalliance.com/terms-definitions
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Current trends
and possible
actions
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PANAMA:
NUEVO HOGAR DE LA PRIMERA
CAMARA DE TURISMO GASTRONOMICO

LE

EUSKADI

BASQUE COUNTRY
Gastronomika
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www.barcelona.cat H 4 o) m

(> Andorra Sustainable qud

WHAT IS5 SUSTAIMABLE M1 CAPTTAL OF

1§ Fi ICIES TRATEGY FONE 2030 E D07 = = HAT CAM ¥OU D07 ~ ; :
URBAN FOOD POLICIES 5 EGY FON 2030 WHAT WE [} fo00T L CAN YOU [ SUSTAINABLE FOOD

o3

8 et
The tastiest recipes .
g The medieval roots of Catalan
Make a note of these traditiiﬂnal Andorran diShES - fingerﬂlil:k'lng Eastmnﬂm-lc he ntage
delights for you and the people you'll enjoy cooking them with.
Follow the recipes step by step and make sure you write down all
the ingredients you'll need. Where shall we begin? N
=
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Tourism strategy
towards 2030

Visit Faroe Islands

Ul e e - e D
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HEIMABLIDNI: DINE IN THE HOMES OF
THE FAROESE

Heimablidni

phonetically spelt as “hi-ma-blyd-ne"”

L ¥ £y

Arguably, the best way to experience any culture 1s to integrate

with the locals. And what better way to do this than over a
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WORK ON EXPERIENCES

“The experience IS
the marketing.”

Pine, B. J., & Gilmore, J. H. (2013). The experience economy: past, present and future. (2
In Handbook on the experience economy (pp. 21-44). Edward Elgar Publishing. i



Raices en cada destino

Colaboramos con proveedores locales y artesanos para

que descubras el sabor genuino del caricter de cada
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To which type of
company do you

think this webpage
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BAIN & COMPANY (X

Pockets of strong growth in luxury experiences and

experiential goods

Luxury experiences continue to maintain traction as consumers
shift spend toward travel experiences and social events,
favoring personal treatment and wellness over tangible goods.

Simultanecously, experiential goods, especially those geared

toward high-net-worth individuals, such as yachts, cars, and

jets, are garnering strong interest.

Source: https://www.bain.com/about/media-center/press-releases/2024/global-luxury-spending-to-land-near-1.5-trillion-in-2024- e
remaining-relatively-flat-as-consumers-prioritize-experiences-over-products-amid-uncertainty/
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Emotion =

Loyalty
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“With individuals at the
heart of each and every
experience,
customization 1s
critical’

“All experiences are
co-created, as we've
always believed,
because once again
they happen inside
the individual person
in reaction to what 1s
staged outside that
person.’
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LIVING AL
FRESCO

 After the pandemic we
all became more
outdoorsy

« This is a great
opportunity to bring
visitors to the
countryside and offer
more experiential
Services




conclusions
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Possible actions

> National Plan for Gastronomy

> Differentiate gastronomy

» Support talented cooks

» Content on gastromy

> Preserve current positioning as destination
> Wine and then, the rest

> Stay authentic, despite trends and new markets



